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Horatio Alger, move over. It’s Kathy Phillips’ turn to shine.

It all started with a single wooden candleholder that
Phillips introduced at Market Square in Valley
Forge, a popular East coast trade show
in 1996. “My amazing candleholder,”
she calls it. 

In just four days, with just one product
in four colors, she booked orders worth
$85,000. Primitives By Kathy was in busi-
ness. By the end of year one, that number sky-
rocketed to $1.4 million—all from candlehold-
ers. Sales more than doubled to $3 million the
next year. Now Phillips projects $13 million in
sales for 2006. The secret to her success? “Advertise
and all that money will come flooding back to you.” 

Phillips practices what she preaches. She 
launched the first Primitives By Kathy 
(PBK) catalog in the summer of 1997 from 
the basement of her home with a photocopied 
8 1/2” X 11” black-and-white cover. Glued 
inside were two photographs selling 6 products. 
“Today our catalog is a professional, high-
quality, full-color piece with over 170 pages 
featuring 3,000 separate products,” she says.

The 2006 Spring and Summer catalog 
marks the fifth time Primitives By Kathy 
has teamed up with Intelligencer. “Our 
relationship with Intelligencer has been 
instrumental to the success of our 
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W hen Hurricane Katrina battered the Gulf 
Coast  on the morning of  August 29, 2005,
it packed sustained winds of 125 mph and

caused catastrophic damage along the shores of Louisiana,
Mississippi, and Alabama. 

Not only was it the costliest natural disaster in US history, 
millions of people were uprooted from their homes and
forced to seek shelter at more than 600 sites set up
around the country. Among the displaced were nearly
200,000 beneficiaries of TRICARE, the health plan for
active and retired military personnel sponsored by the
Department of Defense.

“Many of these soldiers and veterans left home without
money, wallets or identification,

and few knew where
to go or who to

contact if they
needed
medical
care, so we
had to move

fast,” explains
Tony Cutrone,

Intelligencer Sales
Representative.

The TRICARE manage-
ment team immediately

identified the need to create and 
distribute informational posters, fact
sheets, and wallet cards, then turned
to Intelligencer. “We received the final
files and go-ahead to print at 5:30 on
a Friday night, then worked around
the clock to deliver finished, folded,

and die-cut materials to our fulfillment center the next 
morning,” says Mr. Cutrone.  

Printing was done, but distribution posed its own set of
challenges. “Everything had to be delivered to the refugee
centers by Monday morning and it was already Friday
night. Nothing had been printed yet and we had just
received the mail files,” recalls Joe Mengel, General
Manager of the fulfillment center. “We split the list and put
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cycle—from pre-flight to post-print. It’s like they’re
one of us,” adds Mr. Stief.

Our Clients Agree

At Intelligencer, we’re often called on to be a creative
problem-solver, not just a printer, and our relationship
with Ink Systems strengthens our ability to deliver
more holistic solutions to our customers.   

Recently we needed to match the color of our 
client’s distinctive blue logo on a piece being printed
on a high-speed, heat-set Web. The client instructed
us to match a sample which was previously printed 
on a sheetfed press using dry trap varnish. Drawing
on Ink System’s ability to tailor their inks to match

PMS colors and modify the varnish gloss level on 
a wide variety of substrates and presses,

Intelligencer was able to deliver. 

And Intelligencer customer Primitives
by Kathy (see article in this issue) 
discovered the benefits of our new
relationship when Ink Systems 

suggested using a reticulating  varnish 
to generate a creative, 3D effect for the

cover of its recent catalog. The result is 
 outstanding.

Switching to Ink Systems was a big investment, 
but all indications are it was well worth it. Our 
customers can count on Intelligencer’s printing and
Ink Systems’ inks for consistent, predictable quality,
and unsurpassed value. “The bottom line is: does it
improve quality? It’s not better unless your customers
tell you it’s better. And they have,” says Mr. Stief.

We’re always looking to set 
ourselves apart from other 

printers, to give our customers 
higher quality, faster turnaround,

and more creative options, so 
they’ll come back again and again. 

With Ink Systems on board, 
we’ve definitely raised the bar.

Mike Stief, President 
Intelligencer Printing  

Looking for Printing Insurance? 
TravelSafe President Scott Perfetto was both surprised and delighted when
Intelligencer Scheduling Manager Brad Leese walked into an important industry
trade show carrying two boxes of printed brochures designed to promote an
innovative new insurance product to retail travel agents.

“We were the first to offer a Cancel For Any Reason product and we didn’t
want to miss out on the opportunity to introduce it to a captive audience—the
retail travel agents who are the lifeblood of our business,” explains Mr. Perfetto.
“This was our one chance to get a jumpstart on the competition.”  

A few weeks earlier, Lisa Foscone, Intelligencer Sales Rep, had confidently 
promised that the brochure would be in hand before the show. But by the 
time final files were good to go, the plant was running at full capacity, and 
meeting the deadline became a major challenge. “As far as I was concerned, 
we made a promise and it was up to us to make it happen. It’s what we do 
for all our clients. It’s part of building trust,” says Foscone.

“Intelligencer did what we needed and they did it on time. It’s exactly what 
I’ve come to expect from them, and why we continue to work with them,
”says Mr. Perfetto.

More Time For 
More Selling

TravelSafe is now taking advantage of Intelligencer’s
distribution and mailing services to warehouse, personalize and deliver 

product brochures to travel agents all over the country—a job they formerly
handled in-house.

“We used to take delivery, stockpile, customize, post, and ship as many as
500,000 brochures for a single product. It was tying up one of our staff 
members for one week per month,” according to Mr. Perfetto. Today
Intelligencer handles it all for TravelSafe, from printing to distribution.

“We no longer have to spend time coordinating, tracking inventory, packing,
shipping, and mailing.  There’s a lot less effort and a lot less hassle. Outsourcing
to Intelligencer has saved us a bunch of time. This frees us to do what we do
best—sell travel insurance,” says Mr. Perfetto.
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The Ink Systems Difference—
At a Glance.
� Greater versatility—

custom inks, metallics, 
varnishes, glosses

� Higher quality, consistent 
performance—

sharper, cleaner, more 
brilliant finishes

� More rounded creative 
solutions—

breakthrough ideas 
and innovations 

REACHING HIGHER
Intelligencer Welcomes New Ink Supplier

If we’ve learned anything in our 200 years in 
business, it’s the importance and value of 
long-term relationships.

So before we make any change, especially one 
as significant as bringing on a new ink supplier, it
must deliver measurable benefits to our clients. 

“Moving to Ink Systems is a real plus for 
Intelligencer clients, and it gives us a distinct 
competitive advantage. We’re the only web and
sheetfed printer in the region who can offer the 
quality, creativity, and performance our clients get
with Ink Systems and our team,” says Mr. Stief.

The Proof is in the Performance

Before Intelligencer made the decision to switch 
to Ink Systems, we did extensive testing in the 
place it matters most—the pressroom. The results
were impressive. 

“It was our pressroom that finally sold us on making
the move to Ink Systems because of their incredible
versatility, “ he explains. “Simply, Ink Systems gives 
us the power to deliver a better end product to our
customers. 

“You can see the difference on the printed sheet. Dots
are sharper. Metallics lay down like glass. There’s less
marking on uncoated or matte stock.  The gloss is
brilliant. And now we can offer our customers more
options than ever— custom formulated inks, special
effects, a variety of UV coatings, varnishes, the ability
match color across a wide variety of substrates.”  

A Partner In Problem Solving 

Ink Systems also offered something else—expertise.
The cutting-edge technology Ink Systems
brings to our plant is delivered by
some of the most knowledgeable
ink technicians in the industry.  

“Ink Systems take a real hands-
on, proactive approach, which is
exactly what our clients require.
They bring a level of expertise 
that would be difficult for any print-
er to match internally. Their 
service and attention to detail is outstanding. They’re
passionate about what they do and they have fun
doing it,” says Mr. Stief. 

Ink Systems’ in-house technical experts deliver total
service and support 24/7. They’re an integral part of
every client project and they attend every production
meeting. Most important, they have the in-depth
knowledge to offer suggestions and make recommen-
dations for creating a better end product for our
clients. “They’re with us through the entire product
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